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Introduction





https://www.seai.ie/grants/research-funding/research-development-and-demonstration-fund/


Click                              here for a quick animated introduction to RetroKit (on www.retrokit.eu)

https://www.retrokit.eu/
http://www.retrokit.eu/








Co-designing RetroKit 2.0
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An insight into the RetroKit User’s Journey













Case Study: 
Housing Energy Retrofit Master Plan for 
Urban District in Cork City-North





The next steps





Social Media: LinKedIn, Twitter, Blog driving traffic to website 
(www.retrokit.eu)

Referrals: We will work closely with our beta-customers and ask 
them to refer us to colleagues through direct referrals as well as 
generating interest through testimonials and case-studies;

Demo version (on-line):, initial demonstration rather than face-to-
face meetings. We anticipate we would have to follow up with a face-
to-face meeting;

Trade Fairs: a good way to meet potential customers especially in the 
housing association sector;

Conferences: As above - case studies could be showcased by 
customers at different conferences; The short explainer video on the 
website will be a useful tool to introduce RetroKit at Conferences and 
Trade Fairs 

Marketing Strategy
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Commentary: The graphs above show the top scenarios generated by the genetic algorithm. 
The algorithm focus on fabric measures with a range of heating upgrade options (this includes switching 
from gas to oil). 
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